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Responses to Social Comparisons in Broadcast and Social Media
The article has been authored by Nickey Lewis and Andrew J. Weaver at the Media School, Indiana University in the USA, and it concerns emotional responses to reality television programs. These two writers are of the view that the emotions being fronted herein are triggered. They, therefore, write this paper from the point of information that little is known regarding the psychological processes that take place when viewing programs to lead to the various responses. 
The article presents a study that was carried out with the main objective of examining how social comparisons to cast members influenced emotional responses to reality television programming. On the other hand, episode 1 Season 4 of the Black Mirror (Nosedive) written by Charlie Brooker, Michale Schur and Rashida Jones majors on the anxiety that is created by the current day obsession with quantification. The show is regarded as a measure of the rate at which the modern world is changing in regards to technology. It is put into perspective by giving an example of how people are subjected to awe when a tweet is not getting more likes.  This essay critically analyses the study in question concerning Episode 1 Season 4 Black Mirror (Nosedive).



The article states that developments in reality television programming have enhanced growth in the broadcast sector at a fast rate. These developments are propelled by low costs of production and the changes in broadcast such that these types of program are widely availed to audiences globally. Lewis and Weaver note that reality television programming continues to enjoy popularity at a higher level as compared to other genres of television programming. Brooker acknowledges the fact that there exists a murky relationship between technology and humans. He avers that technology progresses so fast that the ethical frameworks fail to catch up with it.
The study entailed 231 participants being cued with particular comparison target group and exposed to a situation of enhancing self-image or threat. Later, the participants watched a clip derived from a reality television show after which they reported their emotional reactions regarding it. It was established that the influences of comparison target groups, as well as self-image, impacted the resulting emotional responses to the content. Similarly, the Black Mirror provides that technology has caused reality to morph "into a pastel-colored nightmare of aggressive cheeriness, as citizens try to out-nice each other and bump up their ratings.” 
[bookmark: _GoBack]The episode presents Lacie who has an average rating of 4.2/4.3. She uses the highest percentage of her time “practicing happy faces in the mirror, composing adorable photos for her timeline and brandishing goodwill at people in the service industry rate them five starts and then visibly crumbling in relief when they rate her back” The paper demonstrates the desperation that Lacie has for people to rank her top and these techniques have been widely adopted by other sectors. For instance, Lacie is told that if her ranking would increase, then she would be entitled to a 20% discount on the house she wants to purchase. She is tempted to take the opportunity of being her old friend’s best maid with the main purpose of gaining more influential people to rank her.

In conclusion, the above discussion establishes that the basis of motivations of social comparisons is on an individual’s desire to obtain evaluations that are accurate regarding themselves. A realization is made that people determine their capabilities by comparing themselves to particular targets to reduce doubt about themselves.
